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Being an Electric West Exhibitor has its benefits.
Electric West gives you so much more for your tradeshow dollar.

Electric West provides you with two options for exhibiting:

Option 1: Standard
Exhibit Rate: $29.75 per square foot
Minimum Booth Size: 10’ x 10’ (100 sg. ft.)

As an Exhibitor, you’ll receive:
Exhibit space on the show floor — prime locations still available
8’ high background drape, 3’ high side dividers drape
Opportunity to purchase pre- and post-show attendee lists
available only to Electric West exhibitors — to drive serious
buyers directly to your booth and to follow up afterwards
Free online listing at www.electricshow.com so attendees
and prospects can learn more about you 24 hours a day,
7 days a week
Exhibitor listing in printed and electronic promotional
materials (including pre-show coverage in EC&M Magazine
and over thousands of direct mail impressions) to help you
make the connections you need for a successful show
Unlimited Guest Passes — FREE admission to the Electric West
exhibit hall for your best prospects and clients
Discounted admission to the conference sessions for your
customers and prospects
10 Complimentary Exhibit Booth Personnel Registrations
per 10 x 10 booth
Company/Product listings in the official Electric West 2011
Show Directory — an attendee buying guide that is used
during and even after the Show
Unlimited exposure opportunities that can easily and
cost-effectively expand your exposure from 2 days to
365 days a year
The support of an integrated marketing program that’s focused
on delivering industry professionals directly to you!
Electric West’s targeted marketing campaign consists of
print advertising, direct mail, email, and website advertising
The assurance that comes from knowing that you are working
with professionals. No one knows tradeshows like Electric
West. No one knows the industry better than EC&M Magazine,
the official publication of Electric West
Support of allied publications. Electric West believes in the
importance of business entities coming together to support
and strengthen the electrical design, construction and
maintenance industry. In 2010, we partnered with EC&M
Magazine, EET Magazine, Electrical News, Electrical Products
& Solutions, Electrical Solutions, Electric Source, Electricity
Today, Electrical Wholesaling and Industrial Machinery Digest.

Option 2: Exhibits Plus

Exhibit Rate: $29.75 per square foot

plus a one time fee of $995

Minimum Booth Size: 10’ x 10’ (100 sq. ft.)

Includes all of the benefits listed at the left, plus the following
pre-show, on-site and post-show promotional opportunities:

Enhanced online listing to include logo, additional product
information and up to four press releases, flyers or other word
document files (must be text only, no graphics)

Enhanced Exposure in the Attendee Brochure, including
company name bolded on the exhibitor list in Attendee
Brochure mailed to all industry prospects, company logo,
URL and booth number displayed in the Attendee Brochure

Enhanced Show Directory Listing that includes a logo and a
highlighted company description

Post-Show 2011 Total Buyers List (all verified and non-verified
Electric West 2011 attendees, mailing addresses only, for
one time use)

For more information "\
on exhibiting and -
other opportunities,
contact your sales manager:;

Jerry Busker

Phone:
(203) 358-4135

Email:
jerry.busker@penton.com
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Electric West 2011 is backed by industry leading publications and resources:

Electrical -
EDsIMI  Wholesaling

INTELLIGENT ENERGY &%

Working together to reach your key prospects with print, online and in-person resources.
Print
EC&M's audience is comprised of over 130,000*qualified, decision making professionals.

80,002 subscribers* in electrical contracting firms — including National Electrical Contractors Association (NECA) companies and
Independent Electrical Contractors Association (IEC) companies

30,002 subscribers* in industrial plants and in commercial/institutional facilities

20,002 engineering firms, consulting engineering firms, architectural firms, design-construct firms, general contractors,
and ESCOs*

Electrical Wholesaling reaches over 21,000* distribution professionals.
More than 18,000% are executives and managers
86%* of Electrical Wholesaling readers are involved with deciding which product lines to take on

3,000+* electrical wholesale distribution firms; over 5,000 locations

For EC&M and Electrical Wholesaling advertising information, contact:

Western U.S. & Western Canada Midwest U.S. & Eastern Canada

James Carahalios Tom Morrow

james.carahalios@penton.com e (303) 697-1701 tom.morrow@penton.com e (312) 840-8417

Northeastern U.S. Southeast/Southwest

David Sevin Vince Saputo

david.sevin@penton.com e (401) 246-1903 vincent.saputo@penton.com e (770) 618-0106
Online

The Intelligent Industry Portal provides quick and thorough access to latest news and articles related to energy production,
distribution and end use. The Intelligent Energy Portal newsletter is delivered twice per month to the inboxes of 156,000+ energy
decision makers. This newsletter covers hot energy topics across all industries to update our readers with the latest news and
information. For advertising information, contact Joelle Pyle: joelle.pyle@penton.com 312-840-8468

*December 2009 BPA Worldwide Statement
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